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A Missed Opportunity?

Study Methodology

Examples from the Field

Diluting, Clouding, or Distracting from the Message

A Rose By Any Other Name…

Finding and Framing a Message

Discussion

Presentation Overview
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A Missed Opportunity? Framing the Discussion Before 
We Look at the Pictures…

Study Methodology

Examples from the Field 

Diluting, Clouding, or Distracting from the Message 

A Rose By Any Other Name…

Finding and Framing a Message

Discussion
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A Missed Opportunity? Framing the Discussion Before 
We Look at the Pictures…

Study Methodology (Before We Look at the Pictures)

Examples from the Field 

Diluting, Clouding, or Distracting from the Message 

A Rose By Any Other Name…

Finding and Framing a Message

Discussion
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2004 Study Methodology

Online Survey: 490 Residential Energy Customers
Sample Matched the Green Energy Customer Profile

Respondents Reviewed 11 Bill Inserts and 1 Direct Mail Piece 

Expert Panel In-Depth Commentary –

9 Senior Ad/Comm Professionals and Creative Directors 

Focus Groups
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A Missed Opportunity?

Study Methodology

Examples from the Field: Isolated Elements From Pieces

Diluting, Clouding, or Distracting from the Message

A Rose By Any Other Name…

Finding and Framing a Message

Discussion
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Bill Insert: Long Island Power Authority’s 
Green Choice

Source: LIPA
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Bill Insert: Long Island Power Authority’s 
Green Choice

Source: LIPA
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Bill Insert: Xcel’s Windsource

Source: Xcel Energy
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Bill Insert: Xcel’s Windsource

Source: Xcel Energy
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Bill Insert: 
Portland General Electric’s Programs

Source: PGE
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Pacific Power’s Blue Sky Bill Insert: 
Use of Testimonials

“I am a Blue Sky customer and I really appreciate 
the opportunity to choose the source of energy that 
my family buys from you.”

Matt Broyles, _____, Oregon

“…glad to hear of your increasing commitment to 
these sources of power and to the continuing 
development of them.”

Richard Kuehl, Grants Pass, Oregon

“I am among your most enthusiastic purchasers of 
renewable power.”

Mariette Newhagen, Medford, Oregon

Source: Pacific Power
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Pacific Power’s Blue Sky Bill Insert: 
Getting to Emotion with Self Esteem and Identity

Blue Sky offers renewable choices for 
Oregonians.

Exploring new resources of renewable 
energy is something that makes sense to 
Oregonians. Blue Sky renewable energy is 
generated from cleaner fuel sources like 
wind and the sun, so it has a much lower 
impact on the land, air and water than 
energy generated from fossil fuels like oil, 
natural gas and coal. And because it’s 
produced from resources of limitless 
supply—wind, solar and biomass—it is 
sustainable.

Source: Pacific Power
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Bill Insert: SaskPower’s GreenPower

Source: SaskPower
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A Missed Opportunity?

Study Methodology

Examples from the Field

Diluting, Clouding, or Distracting from the Message

A Rose By Any Other Name…

Finding and Framing a Message

Discussion
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Bill Insert: Pacific Power’s Blue Sky

Source: Pacific Power
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Direct Mail: Pacific Power’s Blue Sky

Source: 

Pacific Power
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Bill Insert: SaskPower’s GreenPower

Source: SaskPower
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Bill Insert: New York State Electric & 
Gas/Community Energy’s NewWind Energy 

Source: NYSEG
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Bill Insert: New York State Electric & 
Gas/Community Energy’s NewWind Energy

Source: NYSEG
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Direct Mail: 
We Energies’ Energy For Tomorrow

Source: We Energies
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Direct Mail: 
We Energies’ Energy For Tomorrow

Source: We Energies
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Full Circle Return to…A Missed Opportunity?

More Examples from the Field 

Diluting, Clouding, or Distracting from the Message 

A Rose By Any Other Name…

Messages That Land

Discussion
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Newspaper Ad: 
Gainesville Regional Utilities GRUgreen

Source: GRU
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Newspaper Ad: 
Gainesville Regional Utilities’ GRUgreen

Source: GRU
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A Missed Opportunity?

Examples from the Field

Diluting, Clouding, or Distracting from the Message 

A Rose By Any Other Name…

Messages That Land

Discussion
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Re-naming the Product?  
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Source: Platts



Confidential: Do not cite or distribute outside subscribing organization 
8/20/2004

27

A Missed Opportunity?

Examples from the Field

Diluting, Clouding, or Distracting from the 
Message 

A Rose By Any Other Name…

Finding and Framing a Message

Discussion
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Source: Platts; n=490

3.40.64.36
One of the fastest growing clean energy programs 
in the country.

15.85.55.72Could already run every home in New England. 
15.16.15.88

Could already run every factory in New York, 
New Jersey, Michigan, and Illinois. 

15.56.55.94The peace of mind of being part of the solution.
13.95.36Local jobs and economic development.
18.37.56.07For your children and grandchildren.
15.35.96.09A simple, easy way to make a difference.
20.28.36.5

50% of premium earmarked for new renewable 
development.

29.213.26.85Environmental equivalent.

% Top 2        
Box% Top Box 

Average (Scale 
from 1-10)Message Statement

How Effectively Current Messages Motivate
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Next Steps

E Source Green Energy Summit 
Round Table Discussion with Expert Panel

Web-based Library of Materials
Ranking of Bill Inserts and Direct Mail

Expert and Customer Commentary on each piece
Streaming Audio/Video Presentation

Marrying Segmentation with Messaging
Targeting and Tailoring Messages to Specific Segments
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A Missed Opportunity?

Examples from the Field

Diluting, Clouding, or Distracting from the 
Message 

A Rose By Any Other Name…

Messages That Land

Discussion
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For More Information

Barry Friedman
Research Manager, E SOURCE Green 
Energy Service

Tel   720-548-5417
E-mail   barry_friedman@platts.com


